
Curriculum Map: Year 10 Music 
 Half Term 1 Half Term 2 Half Term 3 Half Term 4 Half Term 5 Half Term 6 

Topic Unit 1 – The Music Industry  Unit 2 – Managing a Music Product 

Intent How many organisations are involved in getting the music from the musician 

to the audience? The music industry may appear to be led and dominated by 

just a few massive multi-national companies, and all-powerful impresarios 

who hold careers and contracts in the palm of their hand. But that is only 

half of the picture. The music industry relies on countless individuals, small 

industries, partnerships, local agencies and promoters who make the world 

of music a true industry. It includes different types of performance venue, 

organisations that create music products such as recordings or live shows, 

companies whose work involves arts administration (such as funding bodies) 

and businesses providing services such as transport and equipment hire. 

The survival of the music industry depends on its ability to evolve and 

be innovative with the products created. Live performance has 

always been a key part of the music industry, while online delivery of 

recorded music has taken over from CD sales. This unit will enable 

you to manage the planning, delivery and promotion of a live concert, 

recording, or other music product. The success of your music 

product will rely heavily on the planning and development process. It 

is important that different types of audience are understood and 

successful promotion is able to effectively engage these audiences. 

Your research should introduce you to elements of industry practice. 

Key Knowledge This unit will allow you to gain a good understanding of the scope of the 

music industry with a view to getting work in and using the organisations that 

exist. You will investigate music organisations to find out about the work they 

do and how they relate to and rely on one another. You will also be given the 

opportunity to find out about the people who work in these organisations, 

from performers to people who work in technical, production and 

administrative roles. If you wish to work in the music sector or intend to 

progress to higher qualification levels, you will need to understand the 

various business practices within the industry and the range of job 

opportunities that exist. You will also need to understand how the industry 

operates for the individual entrepreneurs, sole traders, partnerships and 

small organisations that predominate. This unit aims to help you gain 

awareness and the underpinning knowledge of the structure of the music 

industry, its working practices and opportunities. 

You will work in a defined role to apply the specialist skills, knowledge 

and understanding required for the aspect of the work for which you 

are responsible. For example, on a recording (either traditionally or 

performing with technology such as DJing), or you could be taking on 

the technical role of producing recordings or online product. 

Whichever role you take, you must demonstrate appropriate 

planning skills for the creation of your product. Your planning will 

lead to the final delivery of your product and its presentation to 

others. You will be required to work with others as well as achieving 

your personal goals, ensuring the product reflects your work and the 

qualities you show. The music industry requires teamwork at all 

levels of operation and you must support others to achieve to their 

full potential. Your work will also include the promotion of the music 

product, reflecting the fact that the industry does not depend purely 

on what happens on stage, but also on what happens in the market 

place, in retail and in audience generation and engagement. 

Key Skills 

Exam techniques, advantages vs disadvantages, identifying opportunities and 

challenges, prioritising, evaluating. 

Make a significant and imaginative contribution to the planning of a 

music product, making considered and insightful decisions in relation 

to the demands of the work. 

 

Demonstrate a sustained and effective input into the development 

and delivery of a music product, making a significant contribution to 

the success of the work. 



Create imaginative promotional material appropriate to the product 

that communicates information effectively to the target audience and 

shows awareness of industry practice. 

Key Vocabulary Job roles – Musician, Composer, Songwriter, Record producer, Conductor, 

Live Sound Technician, Roadie, Instrument Technician, Artistic Manager, 

Promoter, Marketeer, A&R, Sound Engineer, Session Musician, Mastering 

Engineer, Manufacturer, Music Journalist, Blogger, Broadcaster, Software 

Programmer, DJ, Retailer, Distributer 

Employment –Full-time, Part-time, Freelance, Self-employed, Permanent, 

Casual 

Venues – Large, Medium, Small, Health and Safety, Security 

Organisations – Recording Companies, Record Labels, Major Labels, Sub 

Labels, Independent Labels, Music Publishing, Self-publishing, Promotion 

Companies, PR and Marketing, Hire and Transport 

Agencies, Unions, Trade Bodies.  

Product, CD, Target Audience, Venue, Artistic Intention, Purpose, 

Repertoire, Technical and Logistical, Copyright, Planning, 

Development, Research, Timekeeping, Preparedness, Strengths and 

Weaknesses, Audience, Customer, Questionnaire. 

Key Reading BTEC Revision Guide  

End Point 1-hour external examination Plan, develop and deliver a music product from conception to 

completion. Promote a music product to an intended target 

audience. Review the management of the process and final product.  

Form of 

Assessment 

1-hour external examination Marked internally, externally moderated 

Enrichment 

opportunities 

Revision sessions, intervention. Revision sessions, intervention. 

Leadership 

opportunities 

Peer assessment and support. Lead their group by directing or giving feedback. 

 


